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Contest prompts
outcry byrivals

By Noel Holston
Staff Writer

WLOL-FM vaulted to second place |

in Arbitron’s just-released spring ra-

dio ratings, but the “contemporary

hits” station’s gain prompted com-

plaints of foul airplay from some |

competitors.

“WLOL bought the (ratings) book,”

said Steve Goldstein, general manag-

er of WCCO-AM, whose first-place
lead continued to erode to 1ts lowest .

in station history, according to Arbi-
tron. Goldstein’s allegation con-
cerned WLOL’s Incredible Prize Cat-

alog Sweepstakes, a ratings-period
contest in which the station teased
listeners with the prospect of winning
“nearly $1 million in prizes.” He

" called the sweepstakes potentially

(raudulent because WLOL didn’t
give away nearly $1 million worth of
prizes.

“It was a hype,” echoed Mark Stein-
metz, general manager of KQRS-FM,
who added that Arbitron should have
marked WLOL’s ratings numbers so
advertisers would recognize its in-
volvement in “unusual contesting.”

WILOL general manager Tac Ham-
mer, however, said his station has
shown steady growth in audience
over the past three ratings periods,
scoring a 6.9 percent share last fall,
an 8.2 share in winter and a 10 share
this spring. “The primary reason we
increased was that we improved our
programming,” Hammer said. “The
contest was just icing on the cake.”

~ As for the contest’s legitimacy, Ham-

mer said, “We didn’t say we were
going to award $1 million. We said
you can choose from nearly $1 mil-
lion in prizes. That’s the line that was
on the (prize) catalog.”

The wording on the mass-mailed cat-
alog doesn’t say all the prizes will be
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given away; nor does it indicate that
they won’t. WLOL gave away two
Mazda automobiles, five $5,000
shopping sprees, a 10-day Alaskan
cruise and other prizes totaling about
$130,000. Nobody won either the
1987 Porsche or the 1987 Mercedes-
Benz pictured in the sweepstakes cat-
alog. The contest was the product of
a California company, which markets
similar contests to stations nafion-
wide.

-An executive at another Twin Cities

iwowlat

station who asked to remain anony-
mous labeled the complaints about
the contest “sour grapes” and sug-
gested that WCCO in particular was
trying to divert attention from its
falling numbers.

Indeed, WCCO’s 16.3 share, al-
thoigh good enough for another first-
place finish by a substantial margin,
also was the lowest in the station’s
history. KSTP-FM, which came in
third with its adult-contemporary
music format, had its lowest share
this decade — 8.5 percent. And
fourth-ranked KQRS, which plays al-
bum-oriented rock, had an 8 percent
sﬁgrg,‘ its lowest in more than a year.
The biggest spring gains were not
posted by WLOL, but by KIJO-FM.
THat station’s switch from a format
of “20 years of rock 'n’ roll” to a
teen-targeted, heavy-metal playlist
sent ‘its numbers soaring. Its share
more than doubled, from 2.7 percent
to'5.9 percent. Other stations show-
ifg significant gains were “beautiful
music” ,broadcaster WAYL-FM,
which went from a 5.8 percent winter
share to 6.5, and KTCZ-FM, whose
mix of,“new age” music.and softer

Arbitron radio ratings
metro area

The following chart compares
stations' shares.of the average
quarter-hour audience during
the Spring 1987 rating period to
the Winter- 1986 period. The
numbers represent the percent-
age of the actual listening audi-
ence won by each station.

Radio . Spring Winter
Station 1987 1986

WCCO-AM | 17.6
WLOL-FM
KSTP-FM
KQRS-FM-AM
KDWB-FM
WAYL-FM
KJJO-FM
KEEY-FM
KTCZ-FM
WLTE-FM
KSTP-AM -
KDWB-AM
KMGK-FM
WDGY-AM

KLBB-AM
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rock drew 4.4 percent, compared

- with 3.2 percent in winter.

The biggest audience loss was record-
ed by KSTP-AM, which has under-
gone budget-tightening staff reduc-
tions and the departure of two high-

pprofile personalities, Don Vogel and

Geoff Charles, since the last ratings
period. The news-talk station went
from a 4.5 share to a 2.7 share.
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%, oes this sound familiar?

A Twin Cities station,

i/ owned by one of the
&% nation’s most successful

sroadcasting corporations, is being
accused of distorting the local
ratings by running a fraudulent
promotion. : :

We're not talking about
television, however.

The station in question this time
is WLOL-FM, the clear winner in
this spring’s quarterly competition
to emerge as closest competitor to
WCCO. The promotion in question
is WLOL’s Incredible Prize Catalog
Sweepstakes.

WLOL has been here before. In
1984, the Emmis Broadcasting
station ran the same contest and
leapt to a second-place finish with
11.3 percent of all listeners over
the age of 12 in the spring Arbitron
ratings book. Last spring, WLOL
ran the contest again and managed
only a 7.8 rating, a much smaller
increase;

This spring, WLOL jumped up to
a 10 rating from 8.2 last winter. At
least two station managers claim - -
WLOL “bought the book” by
spending nearly $500,000 to run the
contest. And they also believe that
WLOL deceived its listeners by
promising more money and prizes
than were actually won.

Not surprisingly, one of the
station managers complaining is
Steve Goldstein of first-place
WCCO, which saw its share drop
from 17.6 to an all-time low 16.3,
despite big audience gains by the
Minnesota Twins. .  _ '

“They distributed 500,000
catalogs through the mail and
250,000 through retailers, and the -
catalog said, “Nearly $1 million in
prizes,” Goldstein said. “I was told
they gave away 16 prizes totaling
$125,000. To me, that’s fraud.”

Tom Gowan, WLOL station
manager, said the contest merely -
promised listeners they could
choose from $1 million in prizes.

Gowan said WLOL gave away
almost $150,000 worth of prizes
during the contest, including the

" top prize of a Mercedes-Benz,
which the winner decided to
exchange for $30,000 in Coca-Cola

RICK SHEFCHIK

TV COLUMNIST

“The purpose of the contest is to
invite the listeners to tune into the
radio station,” Gowan said. “We've
made significant changes in our
talk (there’s less of it, according to
general manager Tac Hammer)
and our music (a more adult sound
that seems to lean towards the
established format of KS95). The
listeners liked what they heard.”

In so doing, the listeners boosted
WLOL’s Hines and Berglund into

.second place among all morning

drive personalities, beating KSTP-
FM’s Knapp and Donuts for the
first time. :

KQRS fell from second to third,

‘but station manager Mark

Steinmetz said KQ is continuing to
strengthen its position with the
baby-boomer demographics the
station has coveted since
concentrating on “classic rock.”

Steinmetz was also perturbed
about WLOL’s contest.

“It sticks in my craw,” he said.
“We tend to be more product-
driven and content-driven. It’s
probably a philosophical debate at
a lot of radio stations now. Do we

- play this game, or put our

resources into more product-
oriented substance?”

That was the question on
Goldstein’s mind, too.

“Will everybody be taking and
uping the ante with games instead
of investing in programming?” he
asked rhetorically. “It’s also
important how the media-buying
community reacts to the numbers.
If they’re prudent, they’ll see the
trend that follows these kinds of
hypes. But if they use this as their
evaluation of what the audience
would be over a longer period of
time, that’s naive.” '

umbling from competitors

ARBITRON
RADIO RATINGS

All listeners 12-plus, 6 a.m.-
midnight Monday-Sunday:

Stations Spring Winter
WCCO 16.6 17.6
WLOL 10.0 8.2
KSTP-FM 8.5 9.5
KQRS 8.0 8.9
KDWB-FM 6.8 7.0
WAYL 6.5 6.8
KJJO 6.2 2.7
KEEY 5.8 6.1
KTCZ 4.4 3.2
WLTE 3.8 3.6
KSTP-AM 2.7 4.5
KDWB-AM 2.1 1.7
KMGK 2.1 3.3
WDGY 1.8 2.3
KLBB 1.4 1.3
KTCJ 0.6 0.9

b o

Steinmetz had some things to
cheer about, including the strong
showing of the Twins, who notched
a huge gain over the station’s 7-10
p.m. programming this winter, and
a big increase over ratings last
spring, as well.

Another rock station that staged
a spectacular surge this spring was
KJJO-FM, which has evolved from
country to oldies to classic rock to
heavy metal in recent years.

Former station manager Scott
Meier, who became general
manager of New York’s all-sports
station WFAN this week, gave the
credit to program director Scott
Klohn for designing the “Hot
Rockin’ 104” heavy-metal sound
that boosted KJJO from a paltry
2.7 to a 6.2 rating, good for sixth

~ place.

“KQ said teens weren’t
important,” Meier said. “We think
— and record stores have shown —
that a lot of these people hadn’t
been listening to the radio. The
eyes of the industry are on that
radio station. You'll see stations all
over the country now playing
metal.” - - :

Or running prize catalog
contests.






Here’s all you do to

FIRST

Make sure every member of your household
knows the five sweepstakes ticket numbers.

99.5
mHz mHz

SECOND

Tune in WLOL at 9942 on your FM dial each
weekday moming at exactly 7:10 to check for
your winning number. [t takes only seconds a
day! You might be able to choose the dream
prize of a lifetime.

THIRD

Be listening at 7:10 each morning for additional
times throughout the day when we'll offer more
dream prizes. You use your ‘Incredible Prize
Catalog Sweepstakes™" tickets to play. If you hear
your number, you'll have 20 minutes to call
340-1488 and choose your prize from the
category line being played.

ANOTHER WAY TO WIN

Weekday evenings in Channel 11's 10 PM. News,
Hines & Berglund will appear and display a win-
ning number from a WLOL Incredible Prize
Catalog. If you see your number, you'll have 20
minutes to call 340-1488 and choose your prize
from the category line being played.
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Twin Cities Hit Radio-WLOL Plays
Music & More of it!

ines & Berglund—a Twin Cities For all the
radio institution for five years! They get you local and
up like nobody else in town—your favorite national news
music; timely newss, weather, and traffic; highlights, listen for
-] I :
and of course, off-the-wall humor and fun! News 11 anchors Paul Magers

and Diana Pierce weekdays on WLOL

89%2 FM. Throughout the day on WLOL,
meteorologist Paul Douglas will bring you
the most complete weather forecasts using
state-of-the-art technology. And on Monday
and Friday mornings, stay tuned for com-
mentary and exclusive inside stories from
sports director Tom Ryther. You'll know
mare by listening to News 11 on

WLOL 994 FM.

WLOL 9912 FM
keeps you up all day
long with more of the Twin
Cities' favorite music—nine record
power plays every hour] And it's quality
music—the kind you'd pick for yoursalf—
Genesis, Lionel Richie, Bruce Springsteen—
and the hottest new music as welll Now
there are fewer commercial interruptions
and even less repetition!




Lishen for this number gach week-
day morning on WLOL 894 FM at exactly 7:10, Yoo'll have
20 minutes to call 340- 188 and pick your price.

A Powerful New Media

Videotagg advertisers are now
offering you valuable discounts with
the redemption of the Power Bucks
below. Additional Power Bucks can
be obtained with each movie rented
at your participating Videotagg
video rental store.

135585770

& wihwdnd R |

Listen for this nurnber each week-
day morning on WLOL 93% FAN af exactly 7:10. You'll have
20 minulgs lo call 340- 188 and pick yeur prize

With each movie rented you will
receive one Power Buck which can
be redeemed for valuable discounts
with participating advertisers
such as Precision Tune. Simply take
one of these Power Bucks to
Precision Tune and receive

I discounts like this . ..

Wior99;

UL UILIEG

Americas Largest Tune-up Specialists
11 Twin Cities locations - see the Yellow Pages or
call The Connection at 9229000,

o Bring Power Bucks to Precision Tune and roceive
$5 off the price of a tune-up, $5 off the price of an
oil change, filter and lube or 510 off the price of
both of these services.

Watch for other valuable discounts through participating
ndvertisers al your local Videotagg video rental store.

Listen for this number aach week-
oy marning on WLOL 89% FM af exactly 7: 10, You'll have
20 minutes o call 340-1488 and pick your prize.
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B Listen far this numbrar sach week-

day marning on WLOL 99%: FM af exaclly 7:10. You Il have
20 minules fo call 340-1488 and pick your prize.

40020284
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Listen for this number each waak.
day morning on WLOL 99%: FM at exacily 7:10. You'll have
20 minwies fo call 340-1488 and pick your prizs.
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. First tune your radio fo WLOL at 9% on your FM
radio dial.

. Then picture where you are every marning at
7210, 1t might be helplul to leave an FM radio
constantly tuned to WLOL so that it will be handy
far your Incredible Prize Catalog Sweepstakes
ticket number. For example, leave a radio in the
kitchan or bathroom. In your car, make sure one
button s tuned to WLOL 99% FiA

. Have all members of your househald check for
your lickel number on momings when it's not
convenient to listen to WLOL 292 FM yourself.

. You will hear that additional nurmbers will be read
during the day, so be sura that you have an FM
radio with you at all times so that you can lsien
for your Incredible Prize Catalog Sweepstakes
ficket numbers as often as possible. Also, ask
your boss if you can keep the office radio tuned
to WLOL 99%: FM. (P.S. The boss has ticket
numbers, toof)

5. An additional way to win!!! Every evening, Mon-
day through Friday, Hines & Bergiund will appear
on Channel 11's 10 M. News, They wil display a
winning ticket number from a WLOL Incredible
Prize Catalog.




